
































Domestic Market - Sales
Channel wise

(Manufacturer)

C & F Agent
Distributors

Chain Stores Shopping Malls

















































Buy from both malls
and retail shops
14%

Depend on the
situation
2%

Buy from malls
14%

@ Buy from retail shops

O Depend on the situation

Buy from retail
shops
70%

B Buy from malls
O Buy from both malls and retail shops




NEVER REALLY

THOUGHT ABOUT
ITIS AN

IMPORTANT PART
OF CHILD’'S WARD
ROBE

18%
8% 1T1s JusT AN

UNDER GARMENT
2%

ITIS A PART OF
CHILD’'S
PERSONAL
HYGIENE
80%

O IT IS AN IMPORTANT PART OF CHILD'S WARD ROBE
| IT IS JUST AN UNDER GARMENT

OIT IS A PART OF CHILD’'S PERSONAL HYGIENE
ONEVER REALLY THOUGHT ABOUT IT

B OTHERS




B8 COTTON
B COTTON BLEND
O OTHERS




FLOURESCENTSH
ADES
8%

DARK SHADES
34% LIGHT SHADES

58%

O LIGHT SHADES B DARK SHADES O FLOURESCENTSHADES




FLOWERS
&COMIC
CHARACTERS
2%
FLOWERS &PLAIN
49 <

O FLOWERS

0O POPULAR COMIC CHARACTERS
B FLOWERS &PLAIN

FLOWERS
22%
PATTERNS
2%

POPULAR COMIC
CHARACTERS
28%

B PATTERNS
O PLAIN
O FLOWERS &COMIC CHARACTERS







VARIATION OF
SIZE & PILING
2%

LOOSE SHAPE &
ELASTIC
PROBLEM
12%

VARIATION OF LOOSING SHAPE
SIZE FROM LABEL 32%

CLAM
4%

ROUGH ELASTIC
20%
PILING

STITCHING 12%

PROBLEM
18%

O LOOSING SHAPE B PILING

O STITCHING PROBLEM O ROUGH ELASTIC

B VARIATION OF SIZE FROM LABEL CLAIM B LOOSE SHAPE & ELASTIC PROBLEM
B VARIATION OF SIZE & PILING




DIDN'T KNOW
2%

@ YES mNO O DIDN'T KNOW




Weekender
4% Mustang, Weekender, Weekender, Cucumber,

Cucumber Teddy
Zero 2% 204
4%
Disney
2% O Weekender
‘eekender, Zero,

Disney | Zero
2%

O Disney

O Mustang, Weekender,
Cucumber

B Weekender, Cucumber, Teddy

O Weekender, Zero, Disney

B No

O Didn't Know
Didn't Know

2% B Others




BRANDED
74%

O AFFORDABLE PRICE
O EASILY OBTAINABLE
B BRANDED

AFFORDABLE
PRICE
12%
MORE DESIGN
OPTIONS
2%

AFFORDABLE
PRICE & GOOD
QUALITY
8%

B MORE DESIGN OPTIONS
O AFFORDABLE PRICE & GOOD QUALITY|







JUST AN UNDER
GARMENT
24%

OTHERS
0%

KID’'S OUT GROW
VERY SOON
76%

B KID'S OUT GROW VERY SOON B JUST AN UNDER GARMENT O OTHERS




Local garments
Didn’t know store

2% 20%

___Road side vendor
4%

O Local garments store @ Road side vendor O Others O Didn’t know




UNBRANDED
CLOTHES
26% BETTERQUALITY
38%

BETTER FIT AND
USED TO THE __§

BRAND

4%
BETTER FIT &

BETTER QUALITY BETTER QUALITY
AND MORE 8%
VARIETY
6%

BETTER QUAITY
AND BETTER
BRAND IMAGE
18%
B BETTERQUALITY BBETTER FIT & BETTER QUALITY
OBETTER QUAITY AND BETTER BRAND IMAGE OBETTER QUALITY AND MORE VARIETY
B BETTER FIT AND USED TO THE BRAND B UNBRANDED CLOTHES




600-800
22%

200-400
40%

200-400 O 400-600 O 600-800 m >1000




OTHERS

0%
IMPLUSE

OIMPLUSE BNEED OOTHERS




WHEN
PREVIOUSLY
PURCHASED

ONES ARE WORN
ouT
18%

WHEN THE
PREVIOUSLY
ONES ARE STILL
IN USABLE
CONDITION
82%

OWHEN PREVIOUSLY PURCHASED ONES ARE WORN OUT
B WHEN THE PREVIOUSLY ONES ARE STILL IN USABLE CONDITION




ONCE IN A YEAR
0%
MONTHLY
ONCE IN SIX
MONTHS
40%

NCE IN THREE
MONTHS
60%

O MONTHLY B ONCE IN THREE MONTHS O ONCE IN SIXMONTHS OONCE IN A YEAR




DEPENDS ON THE  INFLENCED BY
SITUATION OTHERS
16% 0%

LARELY DECIDED
BY ME
26%

I BUY WHAT EVER
MY CHILD TELLS
ME TO BUY
2%

O AM THE SOLE DECISION MAKER

| AM THE SOLE
DECISION MAKER
56%

B | BUY WHAT EVER MY CHILD TELLS ME TO BUY

OLARELY DECIDED BY ME
0O DEPENDS ON THE SITUATION
B INFLENCED BY OTHERS




AUTOMATED DO NOT KNOW

MACHINE WASH 0%
30%

SEMI AUTOMATI AND WASH
WASH 64%
6%

OHAND WASH B SEMI AUTOMATIC WASH O AUTOMATED MACHINE WASH O DO NOT KNOW




O0lm20304m506M@708




PROVIDED ITIS
AFFORDABLE DO NOT THINK

4% EXCLUSIVE NIGHT
WEARIS

REQUIRED FOR A

CHILD

PROVIDED IT 44%

ALSO CAN BE
USED FOR A DAY
WEAR
52%

@ DO NOT THINK EXCLUSIVE NIGHT WEAR IS REQUIRED FOR A CHILD
E PROVIDED IT ALSO CAN BE USED FOR A DAY WEAR
OPROVIDED ITIS AFFORDABLE







UNBRANDED
14%

BRANDED
86%

OBRANDED BUNBRANDED




Zapp, Chicita,

Others
28%

Mustang, Disney,

Cucumber Zero, Chicita, Zapp
14% 14%

@ Zapp, Chicita, Mustang m Disney, Cucumber, Zero
O Mustang, Disney, Cucumber B Others

Mustang
20%

isney, Cucumber,
Zero
24%

O Zero, Chicita, Zapp




CAN'T SAY
28%

OYES m NO OCANTSAY




BOTH FATHER & FATHER
MOTHER 2204
28%

MOTHER
50%

O FATHER B MOTHER OBOTH FATHER & MOTHER




CAN'T SAY
44%

O YES ENO OCANT SAY




NO
0%

CAN'T SAY

O YES mNO OCAN'T SAY




One, Three, pack of

SiX
16%

One pack of six ,
Two
30%

O One two Three

0O One pack of six , Two

One two Three
14%

Two Three pack of
— Six
20%

One Two pack of
Six
20%

B Two Three pack of six 0O One Two pack of six
B One, Three, pack of six




DISCOUNTS
46%

0
2GET1FR
0%

O DISCOUNTS B ADVERTISING OOFFER LIKE BUY 2 GET 1 FREE ONO




OYES ENO




CAN'T DISCLOSE
8%

>10%
0%

7-10%

01-2% m2-5% 05-7% 0O7-10% W>10% @ CAN'T DISCLOSE




45 DAYS NO CREDIT

14% 6% 15 DAYS

10%

1 MONTH
70%

ONO CREDIT B 15 DAYS O1 MONTH O45 DAYS




CAN'T DISCLOSE
20%

>30%
0%

30%

10%

25%
10%

010% B15% 0O20% 0O25% m30% @>30% B CAN'T DISCLOSE




UNBRANDED

0% BRANDED
70%

OBRANDED B UNBRANDED OBOTH




Dollar, Zoom, Euro

) 10%
Essa, Dollar, Vip
30% Essa, Dollar, Clix

10%

Priya, Vip, Dollar
Zoom, Clix, Vip 30%

20%

@ Dollar, Zoom, Euro B Essa, Dollar, Clix O Priya, Vip, Dollar O Zoom, Clix, Vip B Essa, Dollar, Vip




OTHERS
30%

@100 @500 01000 OOTHERS




YES,<2%
80%

ONO BYES,<2%




10 DAYS
0%

A FORT NIGHT
0%

A MONTH

01 WEEK B10 DAYS OA FORT NIGHT OA MONTH







OYES ENO




CREDIT
30%

OCASH BCREDIT OBOTH




ADDITIONAL
ADDITIONAL OTI(')';RS DISCOUNTS
STOCK AT NO 0 20%
ADDITIONAL COST,
20%

ADDITIONAL
CREDIT

50%

O ADDITIONAL DISCOUNTS B ADDITIONAL CREDIT
O ADDITIONAL STOCK AT NO ADDITIONAL COST O OTHERS




EXCLUSIVE

10% COMMON RETAIL

STORES
20%

SHOPPING MALLS
ALL OF TH 0%
ABOVE
70%

O EXCLUSIVE m COMMON RETAIL STORES O SHOPPING MALLS OALL OF THE ABOVE




0<20 @ 20-40 O040-60 O60-100 ®>100




AWEEK A FORT NIGHT

OVER A MONTH 0% 10%
30%

A MONTH
60%

OA WEEK B A FORT NIGHT OA MONTH O OVER A MONTH




WEEKLY
20%

FORT NIGHTLY
0%

ONCE IN MONTH
0%

ONCE INA
QUATER
0%

RARELY
80%

OWEEKLY B FORT NIGHTLY OONCE IN MONTH OONCE IN A QUATER B RARELY







OTHERS
20%

GOODS NOT
MEETING QUALITY
0%

WRONG
SHIPMENT
0%

DAMAGED
GOODS
80%

O DAMAGED GOODS BWRONG SHIPMENT O GOODS NOT MEETING QUALITY OOTHERS




DEPENDS
10%

>10

O <2 B 5-Feb O010-May O0>10 B DEPENDS




SOMETIMES
10%

OYES BNO OSOMETIMES




>200000  <50,000
0% 10%

100000-200000
20%

50,000-100000
70%

@ <50,000 ® 50,000-100000 O 100000-200000 O >200000




BYES BNO




20-30%
40%

10-20%
60%

05% m5-10% 0O10-20% O 20-30% B >30%




GLOBAL
0%

TRANSNATIONAL

DOMESTIC
100%

ODOMESTIC B GLOBAL O TRANSNATIONAL



























http://www.lilliput-india.com/
http://www.bodycare/





































